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the ARTICLE (for teachers)         
 

Kids Are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. If you ask any child if he wants to go 
there for dinner, he'll likely jump up and down with anticipation. But here's some news that is surprising: 
According to a recent study, kids think that food wrapped in McDonald's packaging tastes better, too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from experts who are concerned about the health and obesity of children.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, was placed in McDonald's packaging. The other burger was 
placed in plain packaging. The children were then asked if the food tasted identical, or if one tasted better than 
the other. 48% liked the hamburgers and 70% liked the fries better when they thought the food had come from 
McDonald's. But kids thought that carrots tasted better when they came from the fast food chain. They also 
liked the milk better, too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that the company has been working towards more 
responsible marketing for children. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
 
 
 

Teacher's Notes: 

 
* Underlined words in red typeface are the answers.
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the Article (for students)           
 

Kids Are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. a) ___________________________ 
_________________________________________, he'll likely jump up and down with anticipation. But here's 
some news that is surprising: According to a recent study, kids think that food wrapped in McDonald's 
packaging tastes better too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from b) ____________________________________________________________________.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, c) _______________________________________________ 
_____________________. The other burger was placed in plain packaging. The children were then asked if the 
food tasted identical, or if one tasted better than the other. d) ________________________________________ 
____________________________ when they thought the food had come from McDonald's. But kids thought 
that carrots tasted better when they came from the fast food chain. They also liked the milk better too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that e) __________________________________________ 
_________________________. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
 
 
 
 

Notes:  
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STEP ONE            
Brainstorm: Brainstorm with a partner(s) words and ideas associated with "fast food" for 2 minutes. Spend 
another 5 minutes or less discussing the words and ideas together. 
 

STEP TWO            
Questions: Read as much of the article as you can in two minutes. Guess the answers to the questions below, 
then listen to your teacher read the article. Try to confirm your answers. 

a. Kids think that food wrapped in McDonald's packaging tastes better. T / F 
b. According to the article, many health experts are concerned about children's nutrition. T / F 
c. The study compared food from McDonald's with other hamburgers, fries, and so on. T / F 
d. Because of the study, there will be a ban on advertising aimed at children. T / F 
e. According to the article, McDonald's markets its products responsibly. T / F 

 

STEP THREE            
Fill in the Blanks: Listen to your teacher read the article again. Fill in the blanks with the missing words. 
 

STEP FOUR            
Class Questions: Read through the article once more, and write down any questions that you would like to 
discuss in pairs/groups or as a class. Discuss. 
 

STEP FIVE            
Discuss: Talk about the following questions in pairs/groups. Remember to support your answers! 

a. Did you like this article? 
b. What was your general impression after reading this article? 
c. Could you eat fast food every day? Why/not? 
d. If you ate fast food every day for one month, what would happen to you? Why do you think so? 
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