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the ARTICLE (for teachers)          
 

Kids Are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. If you ask any child if he wants to go 
there for dinner, he'll likely jump up and down with anticipation. But here's some news that is surprising: 
According to a recent study, kids think that food wrapped in McDonald's packaging tastes better too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from experts who are concerned about the health and obesity of children.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, was placed in McDonald's packaging. The other burger was 
placed in plain packaging. The children were then asked if the food tasted identical, or if one tasted better than 
the other. 48% liked the hamburgers and 70% liked the fries better when they thought the food had come from 
McDonald's. But kids thought that carrots tasted better when they came from the fast food chain. They also 
liked the milk better too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that the company has been working towards more 
responsible marketing for children. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
 
 
 

Teacher's Notes: 

 
* Underlined words in red typeface may be vocabulary unfamiliar to the students.
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the Article (for students)            
 

Kids Are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. If you ask any child if he wants to go 
there for dinner, he'll likely jump up and down with anticipation. But here's some news that is surprising: 
According to a recent study, kids think that food wrapped in McDonald's packaging tastes better too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from experts who are concerned about the health and obesity of children.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, was placed in McDonald's packaging. The other burger was 
placed in plain packaging. The children were then asked if the food tasted identical, or if one tasted better than 
the other. 48% liked the hamburgers and 70% liked the fries better when they thought the food had come from 
McDonald's. But kids thought that carrots tasted better when they came from the fast food chain. They also 
liked the milk better too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that the company has been working towards more 
responsible marketing for children. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
 
 
 
 
 

Notes: 
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STEP ONE            
Title: Speculate and/or discuss the contents of today's article from its title: "Kids Are Lovin' It!" 
 

STEP TWO            
Do you agree or disagree? Why? 

a. Fast food is convenient. 
b. Fast food can be healthy. 
c. I could eat fast food every day, if given the chance! 
d. Fast food companies are evil because they care only about profits. 
e. Fast food companies are responsible for obesity. 

 

STEP THREE            
The Article: Read the article, and work with a partner to understand it. Lastly, summarize in your own words. 
 

STEP FOUR            
Discuss: Talk about the following questions in pairs/groups. Remember to support your answers! 

a. Did you like this article? 
b. Could you eat fast food every day? Why/not? 
c. If you ate fast food every day for one month, what would happen to you? Why do you think so? 
d. Are fast food companies morally responsible for unhealthy and obese children? Why/not? 
e. Are fast food companies legally responsible for unhealthy and obese children? Why/not? 
f. Do you think fast food companies will one day serve only healthy food? Why/not? 

 

STEP FIVE            
Role-play: Discuss introducing only healthy food at a fast food chain. Is it a good idea? Role-play the following parts. 

Fast Food Executive: Changing the product line is a recipe for disaster. Convenience is important, but the 
traditional menu and the taste of the food are even more important. 

Parent: You want your children to be healthy. They love going to McDonald's, and you would take them 
there more often if the food were healthier. 

Activist: All companies have a responsibility to be socially responsible. Factories shouldn't pollute, toy 
manufacturers should be concerned about the safety of children, and fast food companies should serve 
healthy food. 
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