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the ARTICLE (for teachers)          
 

Kids are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. If you ask any child if he wants to go 
there for dinner, he'll likely jump up and down with anticipation. But here's some news that is surprising: 
According to a recent study, kids think that food wrapped in McDonald's packaging tastes better too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from experts who are concerned about the health and obesity of children.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, was placed in McDonald's packaging. The other burger was 
placed in plain packaging. The children were then asked if the food tasted identical, or if one tasted better than 
the other. 48% liked the hamburgers and 70% liked the fries better when they thought the food had come from 
McDonald's. But kids thought that carrots tasted better when they came from the fast food chain. They also 
liked the milk better too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that the company has been working towards more 
responsible marketing for children. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
 

Teacher's Notes: 

 
* Underlined words in red typeface are the answers.
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the Article (for students)           
Fill in the blank with the correct word. 

spokesperson wrapped ban anticipation identical 
between pressure unhealthy influenced according 
concerned absolutely promotes thought prior 
Kids Are Lovin' It! 
Here's some news that won't shock you: Kids (a. _______________) love McDonald's. If you ask any child 
if he wants to go there for dinner, he'll likely jump up and down with (b. _______________). But here's 
some news that is surprising: (c. _______________) to a recent study, kids think that food 
(d. _______________) in McDonald's packaging tastes better too. 
 
(e. _______________) studies almost always looked at individual advertisements, and how the ads 
(f. _______________) the young. But a recent study examined the company's total affect. In recent years, 
many fast food restaurants are under (g. _______________) from experts who are (h. _______________) 
about the health and obesity of children.  
 
Sixty-three children (i. _______________) the ages of three and five were offered five pairs of food: two 
sets of burgers, two sets of fries, and so on. One burger, for example, was placed in McDonald's 
packaging. The other burger was placed in plain packaging. The children were then asked if the food tasted 
(j. _______________), or if one tasted better than the other. 48% liked the hamburgers and 70% liked the 
fries better when they (k. _______________) the food had come from McDonald's. But kids thought that 
carrots tasted better when they came from the fast food chain. They also liked the milk better too. 
 
More and more nutrition experts want to control or completely (l. _______________) advertising for 
(m. _______________) food aimed at children. But a (n. _______________) from McDonald's said that the 
company has been working towards more responsible marketing for children. The study should still raise 
alarm bells in parents, though. Most of the advertising from McDonald's (o. _______________) food with 
low nutritional value. 
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STEP ONE            
Define: What does "fast food" mean? Can you use it in a sentence? Can you give examples? 
 

STEP TWO            
Vocabulary match: Individually or in pairs/groups, match the words in column A (from the article) with the best 
choice in column B. Use a dictionary for any words you don't know, but check your English-English dictionary. 

a. absolute q. affect 
b. anticipate r. same 
c. wrap s. complete 
d. prior t. support 
e. influence u. before 
f. concern v. prohibit 
g. identical w. expect 
h. ban x. representative 
i. spokesperson y. pack 
j. promote z. worry 

 

STEP THREE            
Fill in the Blanks: Fill in the blank with the correct word. 

influenced ban wrapped concerned identical 
anticipation prior promotes spokesperson absolutely 
a. Kids (       ) love McDonald's.  
b. If you ask any child if he wants to go there, he'll likely jump up and down with (       ). 
c. Kids think that food (       ) in McDonald's packaging tastes better. 
d. (       ) studies almost always looked at individual advertisements. 
e. Studies also looked at how the ads (       ) the young. 
f. Fast food restaurants are under pressure from experts (       ) about the health of children. 
g. The children were then asked if the food tasted (       ), or if one tasted better than the other.  
h. More nutrition experts want to (       ) advertising for unhealthy food aimed at children. 
i. A (       ) said that the company has been working towards responsible marketing. 
j. McDonald's (       ) food with low nutritional value. 
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STEP FOUR            
The Article: 1) Read the article, but don't worry about the missing words. 2) Fill in the blanks with today's 
vocabulary, followed by all the other words. 3) Read the article again, and circle any unknown words/phrases. In 
pairs/groups, use your dictionaries to understand the words or phrases your circled. 4) Answer the questions to 
check your comprehension. 

a. The article mentions surprising and unsurprising news. Explain both. 
b. What did studies on fast food look at before? 
c. How many children liked the hamburgers and fries they thought came from McDonald's? 
d. What did the spokesperson from McDonald's say? 
e. Why should the study worry parents? 

 

STEP FIVE            
Discuss: Write down five vocabulary words from today's article that you want to use. 

a.  

b.  

c.  

d.  

e.  

 

Now talk about the following questions in pairs/groups. Every time you use a vocabulary word, place a check 
next to it. Try to use today's vocabulary as much as possible. 

a. What was your general impression after reading this article? 
b. What is the main reason for McDonald's success? Is it their marketing, the taste, or convenience? 
c. Why do kids love McDonald's so much? 
d. Do you think fast food companies will one day serve only healthy food? Why/not? 

 

Score yourself: 
10 or more times:  Fantastic! Be sure to review the words at home. 
6-9 times:  Pretty good! You're on your way to acquiring today's vocabulary. Try writing your own 
 sentences at home for additional practice. 
5 or less times:  Try harder next time! To acquire new vocabulary, you need to use the new words as much 
 as possible. 
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